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Trend 1 
NEXT GENERATION 
ACTIVES 
Unfamiliar ingredients

33%
“I'm curious to see if 
new ingredients really 
work.”

of consumers globally say:

• Consumers’ growing curiosity about new and unfamiliar ingredients

creates an opportunity for brands to spark interest and 

differentiation through innovation.

• This momentum allows brands to build deeper trust and adoption

by clearly communicating how these ingredients deliver meaningful 

benefits and results.

“Features a superfood 

complex with 

adaptogens to 

hydrate and help 

protect skin from the 

visible effects of 

environmental 

stressors.” 

Celavive Pro Series Triple 

Action Eye Cream

United States, 

Jan 2026

“The NAD+ booster 

increases the natural 

NAD+ level and helps 

the skin maintain its 

youthful appearance.”

Weleda Hydra Glow Skin 

Perfecting Toner

Austria, Jan 2026

51%
of consumers globally say:

I always look at the 
ingredient list of the 
products that I buy.

VIEW DETAILS
VIEW DETAILS

https://www.innovamarketinsights360.com/search/ProductInformation?from=export&ProductId=11470957&Guid=D81CC990-7A7A-47E2-974C-483B7156F408
https://www.innovamarketinsights360.com/search/ProductInformation?from=export&ProductId=11212699&Guid=0D44A641-6052-457B-82A6-1EDF132031F0


NAD+ Peptides

Exosomes
Rethinking collagen 

innovations 

EU consumers’ awareness and curiosity toward ingredients are pushing brands toward innovation.

29%
High-quality or premium 

ingredients make me 

willing to spend extra on 

personal care products.
Consumers in the Globally

Clear explanations of what the 

ingredients do make me feel sure 

about the ingredients in facial skin 

care.

38%
Growing ingredients in 

the personal care 

sector EU, CAGR Oct 2020-Sep 2025

Postbiotics +57%

Polyglutamic acid +30%

Snow mushroom +25%

Adaptogens +19%

Vegan collagen +11%

This ultra-hydrating cooling 

moisturizer contains 

powerful postbiotic 

technology to nourish the 

skin and reduce the 

appearance of redness. 

United States, Jan 2026

Trend 1 
NEXT GENERATION 
ACTIVES 
Unfamiliar ingredients



Consumers in skin care are looking for:
Consumers globally 

Natural 
ingredients 60%

Scientific 
ingredients 57%

• Exosomes

• NAD+

• Multi-Peptide 

Complex

• Bio-engineered 

vegan collagen

• Polyglutamic acid

• Postbiotics

Emerging lab-grown 

actives

Thailand, Nov 2025

Glow Boosting Toner: NAD+ 

PDRN 50 Peptides

• Ashwagandha

• Bakuchiol hybrid retinol 

mimetics

• Adaptogenic 

mushroom blends

• Marine algae extracts

• Fermented botanicals

• Ginseng

Emerging botanical 

actives

Germany, Oct 2025

Pore Shrinker 

Bakuchiol Retinol 

Toner

Trend 1 
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60%
I am looking for hair 

care products that 

enrich the quality of 

my scalp.
Consumers globally

This serum has of 

niacinamide to combat 

scalp discomfort, 

providing a pleasant, 

balanced feeling.

Switzerland, Oct 2025

• Niacinamide

• Prebiotics and postbiotics

• Hyaluronic acid

• AHA and PHA exfoliants

• HESPERIDIN 

Scalp care ingredients:

46%
I am interested in 

targeted treatments 

that enhance my 

hair bond quality.
Consumers globally

Combines the power of 

collagen to restore hair 

strength and elasticity. 

Restores and hydrates dry, 

brittle locks.

Mexico, Aug 2025 

• Collagen

• Bond-building peptides

• Ceramide complexes

• Maleic acid

Bond repair ingredients:

Trend 1 
NEXT GENERATION 
ACTIVES 
Hair Bond & Scalp Quality 



Trend 2 
TAILORED PRODUCTS
AGE-SPECIFIC SOLUTIONS 

• Consumers seek age-specific solutions to boost appearance and 
confidence.

• More tailored products for fragmentary and targeted consumer 
segments

It helps cleanse the 

skin by reducing 

excess oil and 

preventing acne. For 

preteens and teens.

Tweens/teens 
prevention

TAILORED PRODUCTS 

“Choosing products/ brands 

that are more personalized to 

my needs.”

Bio Activating 

Technology targets the 

signs of hormonal skin 

aging throughout all 

phases of menopause.

Menopause care

A combination of 

natural active 

ingredients combats 

the specific signs of 

aging that can occur 

in men's skin.

Men’s aging skin

Germany, Jul 2025
Ecuador, Aug 2025

Sweden, Oct 2025

+56%



Trend 2 
TAILORED PRODUCTS
AGE-SPECIFIC SOLUTIONS FOR 
GEN X  
MENOPAUSE IS AN OPPORTUNITY 

68%
of women identify as being in 

the premenopausal, 

menopausal, or 

postmenopausal phase of life.

Gen X women entering menopausal stages represent a major scale 
opportunity.

Gen X consumers pursue luxury in personal care but evaluate it 
through performance credibility. 

34% of Gen X  prioritized spending on my personal care 

more.

Top aging concerns of Gen X women

37%
Aging 

skin

28%
Hair 

thinning or 

graying

23%
Feeling less 

confident

in my 

appearance

20%
Looking 

older than 

I feel

This shampoo with 
Phyto-Caffeine 
Complex prevents 
hair loss during 
menopause. 
Slovakia, Jan 2025

38%
Gen X spend a 

notable share of 

my disposable 

income on 

personal care.



Trend 3 NEW AGE 
LONGEVITY 
Holistic Longevity & 
Healthy Aging 

Anti-aging trends transform into long-lasting conversations on holistic 
longevity, rooted in wellness and healthy aging standards.

+41%
CAGR of new product 

launches in personal care 

tracked with “longevity” 

claims

39%
I embrace 

aging, it's a 
natural part 

of life.

What best describes your attitude toward anti-
aging products or routines?

They're helpful if focused on health and 
prevention.

31%

They help me feel confident and in control. 29%

They're empowering, part of self-care. 25%

I already use anti-aging products, even though 
I'm young. 16%

Survey - Consumers globally -

10x concentrated cream with precious 

Enmei herbal extract and infused with 

exclusive Japanese botanicals to give skin 

resilience 

It stimulates the skin's nighttime 

regeneration, resilience, and antioxidant 

activity.

Belgium, Jan 2025



Trend 3 NEW AGE LONGEVITY 
Holistic Longevity & Healthy Aging 

How positive do you feel about the following terms?

Healthy 

Aging Longevity

66%

Age Renewal

Made with the 

exclusive Cellular 

Complex that 

supports healthy 

aging and helps firm 

the skin.

New longevity 

formula, makes 

skin smooth, 

radiant, visibly 

plumped and 

deeply hydrated.

Age renewal 

serum enriched 

with vitamin B3, C 

and E for a more 

radiant 

complexion.

76% 58%

Longevity semantics are 
reshaping aging-related 

innovation in personal care.



Trend 4 
BIOTECH BEAUTY 
Science-backed beauty

The modern consumer invests in research, transparency and 

verifiable results, not marketing gimmicks and needless white noise

30%
I am interested in the global 

trend – clinical or 

science-backed beauty

(e.g., retinoids, peptides, 

proven actives).

I consider 
scientifically/
research-proven 
an important factor 
when buying 
personal care 
brands.

21%

Specially formulated to enhance 

nighttime regeneration 

mechanisms, it helps visibly 

reverse sagging skin. 

THE MORPHO-

RECOVERY 

TECHNOLOGY

THE SEA 

EMERALD 

ALGAE

PEPTIDE-3+ 

COMPLEX

Italy, Oct 2025

New ingredients/ 

technologies 

make personal 

care products 

more effective.

55%



Trend 4 
BIOTECH BEAUTY 
Science-backed beauty

+59%
CAGR of personal care 

launches tracked with 

“biotech” claimsGlobal, Oct 2020-Sep 2025

France, Sep 2025

Japan, Nov 2025

Clinically proven to visibly improve the look of aging 

skin, this Needle-less Serum features 5 bio-

engineered peptides. 

Incorporates MARSturizer probiotics from marine 

biotechnology to strengthen the skin barrier.

United Kingdom, Dec 2025

Features fermented hyaluronic acid to increase 

hydration and reinforce the skin’s natural moisture 

barrier.



LIFE BEAUTY
PRODUCTS

FOR A HEALTHY LIVING

OUR BRANDED INGREDIENTS 



LIFE BEAUTY
PRODUCTS

FOR A HEALTHY LIVING

PHYKODIS®
Origin

MICROALGAE

FYTODIS®
Origin

PLANTS

PHOTODIS®
Ready to use UV 

Filters blend

BRANDED INGREDIENTS
PRODUCTS SOLD UNDER DISPROQUIMA UMBRELLA
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ECTODIS
Natural Moisturizer

CARBODIS
Thickener & 

Rheology Modifier

KOxDIS

KDIS 2G
Vitamins

BRANDED INGREDIENTS
PRODUCTS SOLD UNDER DISPROQUIMA UMBRELLA
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✓ HIGH PROTECTION: SPF + UVA PROTECTION

✓ LIGHT TEXTURE: stable hyper-fluid emulsions with superior sensory profile for all skin 

types 

✓ WATER RESISTANT* no synthetic polymer

✓ Formulated with eco-friendly UV filters (Hawaiian Act Compliant)

✓ EASY TO HANDLE: ready to pack solution

✓ AVAILABLE TWO LEVELS OF SPF PROTECTION

OUR BRANDED PRODUCTS
NEW DQ INGREDIENTS IN OUR BEAUTY PORTFOLIO 

• Diethylamino Hydroxybenzoyl Hexyl Benzoate
• Butyl Methoxydibenzoylmethane
• Bis-Ethylhexyloxyphenol Methoxyphenyl Triazine 
• Phenylbenzimidazole Sulfonic Acid
• Ethylhexyl Triazone
• Potassium Cetyl Phosphate

READY TO USE SOLUTION! 
Engineered to deliver optimal hydration and a luminous ‘glass skin’ effect,
this ready-to-use sunscreen supports skin clarity by helping to regulate
the appearance of imperfections—adapting to the skin’s natural cycle,
even during periods prone to occasional breakouts.

Trend 3 
NEW AGE LONGEVITY 
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OUR BRANDED PRODUCTS
NEW DQ INGREDIENTS IN OUR BEAUTY PORTFOLIO 

Combines the benefits of natural botanical oils with
the elegance of clear, water-based formulations.

Versatile Applications
skin care (transparent facial serums and essences, light moisturizing sprays and mists)
hair care (shampoos, conditioning treatments and leave-in products)
cleansing formulations (clear micellar waters and body washes).

Key Benefits
• Crystal Clear Solutions: Maintains transparency in aqueous formulations.
• Foam Preservation: Does not interfere with foam formation or stability.
• Botanical Properties: Preserves the inherent benefits of natural oils.

Available Origins

Two Complementary Technologies

Glycereth-Based Esters (G8): versatile non-ionic amphiphilic surfactant and 
emulsifying agents. Higher water solubility due to linear PEG chains. Excellent for 
ultra-light textures and maximum transparency. 

Polyglyceryl-Based Esters (PG4): non-ionic surfactants gentle with the skin. Cleanse 
effectively while reducing the harshness of anionic and amphoteric surfactants, 
improving both oxidative stability and the overall sensory richness of formulations.

Trend 2 
TAILORED PRODUCTS
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BRANDED BEAUTY PRODUCTS
DQ INGREDIENTS IN OUR BEAUTY PORTFOLIO 

Where science meets the brilliance of nature, FytoDis® harnesses the power of plants
redefining sustainability and skincare excellence.

This natural ingredient helps boost collagen production, smooth fine lines, and 
enhance skin elasticity. With its muscle-relaxing effects, spilanthol promotes firmer, 
smoother skin. This Vegan Botox targets signs of aging while promoting youthful 
radiance for a smoother and rejuvenated skin.

Skin Diver Technology
Enhances formulation efficacy by encapsulating active ingredients in ethosomes,
promoting deep penetration while improving stability and effectiveness.

About Acmella oleracea
Commonly known as the toothache plant, jambu, or electric daisy, is a flowering plant
native to the tropics of Brazil and Peru. It is widely recognized for its medicinal and
cosmetic applications due to its unique properties. Rich in spilanthol, a natural
alkylamide responsible for its notable properties, well-known for its numbing, tingling,
and soothing effects. It has anti-inflammatory, analgesic, and antioxidant properties.

Trend 1 
NEXT GENERATION 
ACTIVES 
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BRANDED BEAUTY PRODUCTS
DQ INGREDIENTS IN OUR BEAUTY PORTFOLIO 

PhykoDis® is a new generation of skincare actives derived from microalgae. Each
ingredient is carefully developed to deliver high performance results while supporting
sustainable and nature-driven beauty.

Key Benefits

• Sustainable cultivation and production
• Each PhykoDis® ingredient is individually tested for targeted skincare benefit
• Skin Diver Technology based on ethosomes for deep skin penetration, enhanced

stability and effectiveness of formulations

Portfolio

1. Skin Diver Technology
• PhykoDis® FucoFit – Anti-cellulite algae
• PhykoDis® Antiox – Antioxidant-rich algae, with ASTAXANTHIN
• PhykoDis® WellAgeing – Algae for timeless skin

2. Hydroglycerinate Extract
• PhykoDis® GlassSkin – Immediate brightening effect

3. Infused Butter
• PhykoDis® ReAct – Soothing care for sensitive and atopic-prone skin

Trend 1 
NEXT GENERATION 
ACTIVES 
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Ectoin, the Smart Molecule for Skin Protection & Repair 

Natural extremolyte, a powerful molecule derived from microorganisms living in 

extreme environments like salt lakes, deserts.

Key Benefits

• Protects skin from dryness caused by climate and surfactants

• Soothes redness and itching in atopic-prone skin

• Prevents skin dehydration caused by environmental stress

• Strengthens the skin's natural defenses against UV radiation, photoallergic 

reactions and photoaging 

Recommended for:

• Moisturizers for dry to very dry skin

• Soothing creams and lotions for sensitive or Atopic Dermatitis-prone skin

• Sunscreens and after-sun lotions for sensitive skin

ECTODIS 

Trend 2 
TAILORED PRODUCTS
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This ascorbic acid derivative with increased protection from oxidation and heat, in addition to

antioxidant properties participates in the synthesis of collagen. Thanks to its extended-release

by the action of the α-glucosidase enzyme, it presents greater activity as an inhibitor of

melanin synthesis.

Key Benefits

• Lightening and brightening

• Boosts collagen production

• Antioxidant

• Reduces fine lines and wrinkles

• Reduces and protect from sun damage

• COSMOS approved

TECHNICAL INFORMATION
Ascorbic Acid Content: 52% 

Preservatives: None 

Solubility: soluble in water 

Stable in water solution in a pH range 5-7 

Very stable under oxidizing conditions 

Stable with temperature 

Appearance: Crystalline odorless white powder

RECOMMENDED USE CONC.
• Skin care creams: 0,3 – 2 %

• Anti-wrinkle treatment: 1 - 2%

• Skin lightening products: 2%

Trend 4 
BIOTECH BEAUTY 
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This vitamin K1 oxidized form (vitamin K1 oxide), has been developed to be used for
treating purpura and hyperpigmentation in cosmetics. Avoids blood extravasation
giving it a high decongestive capacity as well as a high capacity to reduce erythema
and facial redness. It can be used in products for treating couperose and to reduce
the violet pigmentation under-eye circles and hematomas.

Key Benefits

• Reduces dark coloration of eye bags
• High decongestive properties
• Reduces erythema and skin flushing

TECHNICAL INFORMATION

INCI name: Phytonadione Epoxide
Recommended use concentration: 1% 

Appearance: Clear yellow oily liquid
Soluvility: Oil Soluble

KoxDIS®x ROSACEA AND CUPEROSIS IN VIVO TEST
Objective: evaluate the efficacy reducing symptoms of rosacea and cuperosis.
Volunteers: 20 volunteers with cuperosis or rosacea.
Study duration: 56 days.
Application: Apply a cream containing 1% of KoxDIS® to the face twice a day.
RESULTS: After 56 days of product use

there is a 54,5% statiscally significant reduction of flushing
there is a 59,9% statiscally significant reduction of burning sensation or
tightness
there is a 20,4% of telangectasia reduction

KoxDIS®x ANTI-DARK CIRCLES IN VIVO TEST
Objective: evaluate the efficacy reducing eye bags and dark circles.
Volunteers: 20 volunteers with dark circles.
Study duration: 56 days.
Application: Apply a cream containing 1% of KoxDIS® to the face twice a day.
RESULTS: After 56 days of product use

there is a 9% reduction of antidark circles

• Accelerates the reabsorption of blood 
extravasation

• Improves skin tone

Trend 2 
TAILORED 
PRODUCTS 

Trend 4 
BIOTECH 
BEAUTY 
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TOYO SUGAR
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TECHNICAL INFORMATION

INCI name: Glucosyl Hesperidin
Recommended use concentration: 0,02-0,5% 

Hesperidin is a flavonoid predominantly found in the pulp and peel of citrus fruits such as 
orange, tangerine and lemon. Its cosmetic use was limited by its low solubility: thanks to 
enzymatic technology has been improved its physicochemical properties creating αG 
HESPERIDIN PS-CC: more stable (pH and Temp.), odorless and with high
water solubility (20/100g water).

Key Benefits – in vitro & in vivo studies

• Reduces Inflammation

• Improve microcirculation

Appearance: yellowish powder
Solubility: soluble in water 

αG HESPERIDIN PS-CC
Improves microcirculation and boosts collagen

Trend 2 
TAILORED 
PRODUCTS 

Trend 4 
BIOTECH 
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Improves capillary flow in eye contour area: 11 Japanese Volunteers applies a cream (1g) 
containing 1% of αG HESPERIDIN PS-CC to the face twice a day during 4 weeks 
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Key Benefits – in vivo study

αG HESPERIDIN PS-CC
Improves microcirculation and boosts collagen

• Boost collagen production: Collagen score represents the density of collagen in 
the dermis, volunteers applied a cream containing 1% of aG Hesperidin PS-CC for 8 
weeks. Collagen score was recorded at D0, 4 and 8 weeks 

Trend 2 
TAILORED 
PRODUCTS 

Trend 4 
BIOTECH 
BEAUTY 
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Key Benefits – in vivo study

Reduces wrinkles in forefront area: 11 Japanese Volunteers applies a cream (1g) containing 1% of 
αG HESPERIDIN PS-CC to the face twice a day during 4 weeks (capillary) / 8 weeks (antiwrinkles).

RESULTS: Statistically significant reduction of Forefront Wrinkle grade score as well as 
haemoglobin variation score .

αG HESPERIDIN PS-CC
Improves microcirculation and boosts collagen

Trend 2 
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Trend 4 
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Key Benefits – in vivo study

• Human dermal papilla cells (1x104 cells / 100 μL / well) were cultured at 37 °C in the presence of 
5% CO2 for 24 hours. After washing, a dermal papilla cell proliferation medium (100 μL / well) 
without cell growth factor was added and cultured for 24 hours. Then, a hair papilla cell 
proliferation medium (100 μL / well) containing αG HESPERIDIN PS-CC was added, and the 
cells were cultured for 48 hours to measure each hair growth factor.

RESULTS: Increases the expression of growth factors like FGF-7, IGF-1, VEGF improving hair     
growth

αG HESPERIDIN PS-CC
Improves microcirculation and increases expression of growth Factors

• Significant improved score after 24 
weeks** reducing scalp itchiness, 
dryness, dandruff and hair loss. 
Increases hair volume, elasticity and 
strength. Improves thin hair in 22 
Japanese adult males aged 30-60 
who applied a Scalp Tonic 
containing 0,5% of αG HESPERIDIN 
PS-CC twice a day. 

Trend 2 
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Key Benefits – in vivo study

• Increases up to 1.8mm in the length** of the eyelashes in 4 weeks of treatment
• at 1% with αG HESPERIDIN PS-C

αG HESPERIDIN PS-CC
Increases eyelash lenght

Trend 2 
TAILORED 
PRODUCTS 

Trend 4 
BIOTECH 
BEAUTY 
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Rutin is a bioflavonoid present in the nature in a high variety of fruits and
vegetables (red fruit, Adzuki broad bean, asparagus, tomato and white or black tea).
Thanks to enzymatic technology has been improved its physicochemical properties
creating αG RUTIN PS-S, more stable (pH, light, Temp.), odorless and with high
water solubility

Key Benefits – in vivo & in vitro studies

• Prevention of photo-induced damage 
(UV Radiation, Blue Light and and
Polymorphous light eruption (PLE))

• Reduces UV-induced Inflammation and 
redness

• Protection of λ-DNA
• Inhibition of glycation
• Preservation of collagen structure

αG RUTIN PS-S
Potent antioxidant shield

TECHNICAL INFORMATION

INCI name (Active): Glucosylrutin
Recommended use concentration: 0,015-0,25% 

Appearance: Yellowish powder
Solubility: soluble in water 

Trend 2 
TAILORED 
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Trend 4 
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NARINGINOL GLX

Naringin is a flavonoid found in citrus fruits, especially grapefruit and orange.
NARINGINOL GLX, a highly pure glucosyl naringin prevents or treat cellulite, reduce
the signs of aging and protect the skin against free radicals.

TECHNICAL INFORMATION
INCI name: Glucosyl Naringin 
Recommended use concentration: 0,5-2% 
Appearance: Light Yellow powder 
Solubility: Soluble in water 

BENEFITS in vivo study

• Triggered lipolysis in adipocytes through thermogenesis. 
• Activates UCP-1 and HSL in Human Adipocytes. 
• Visibly reduces the appearance of cellulite and increases Collagen Score. 
• Visibly reduces Stretch marks. 

Trend 1 
NEXT GENERATION 
ACTIVES 

Trend 4 
BIOTECH 
BEAUTY 
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CMO-2G
Is a conjugated molecule of glycerol and glucose. Moisturizer for skin, oral care and
intimate area in leave on and rise off products.

TECHNICAL INFORMATION

INCI name: Gyceryl Glucoside 
Appearance: Aqueous solution 

Solubility: Soluble in water 
Recommended use concentration: 1-5% 

• Funcion Barrier: improves the expression of
filagrin and caspase-14 proteins and improves
the expression of tight junction proteins in
skin barrier.

BENEFITS in vivo study

• Moisturizer: enhances APQ3 expression,
signicantly improving moisture helping to
mantain the osmotic balance

• Improvement of Nugent Score: promotes the growth of beneficial bacteria
(Lactobacillus) and suppresses the growth of harmful bacteria (Gardnerella)
through the formation of biofilms.

Trend 1 
NEXT GENERATION 
ACTIVES 
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For more information

Download Brochure
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THANK YOU FOR YOUR TIME

Marina Erra
Personal Care Technical & Marketing Manager

m.erra@disproquima.com

mailto:m.erra@disproquima.com
mailto:m.erra@disproquima.com
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Although Disproquima has used diligent care to ensure that the information provided herein is accurate and 

up to date, Disproquima makes no representation or warranty of the accuracy, reliability, or completeness of 

the information. This presentation only contains scientific and technical information for business to business 

use. Country- or region-specific information should also be considered when labeling or advertising to final 

consumers. This publication does not constitute or provide scientific or medical advice, diagnosis, or 

treatment and is distributed without warranty of any kind, either expressly or implied. In no event shall 

Disproquima be liable for any damages arising from the reader’s reliance upon, or use of, these materials. 

The reader shall be solely responsible for any interpretation or use of the material contained herein. The 

content of this document is subject to change without further notice. Please contact your local Disproquima  

representative for more details.

DISPROQUIMA S.A.U., 08227 Terrassa, Barcelona Spain.

www.disproquima.com. All rights reserved.

DISCLAIMER

http://www.disproquima.com/
http://www.disproquima.com/
http://www.disproquima.com/
http://www.disproquima.com/
http://www.disproquima.com/
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